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Leyla Preston, CEO and Founder of

Motherhood Diaries Global Magazine for
Parents says,

“The magazine is not just one person’s
very personal view of pregnancy, child-
birth and parenting, it is a whole bank of
people’s views. You see the raw deal
here, the stuff people don’t really talk
about openly or in public.”
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1. OVERVIEW AND AUDIENCE

UK online based Motherhood Diaries launched in May 2013 and has plans to influence the world, with audiences already reaching the
UK, USA, and some parts of Europe and Asia.

Motherhood Diaries seeks to offer the truth behind stories, issues and solutions related to pregnancy, labour & birth, and parenting.
You will find lots of information dedicated to parents on all aspects of parenting, from preconception to beyond birth, including real

stories, personal blogs, questionnaires, quizzes, factual articles, product reviews, competitions/giveaways and a forum fit for a fast
expanding community of parents and parents-to-be.
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The Current Parenting Market
0 There were 723,913 live births in England and Wales in 2011.
0 This figure is likely to grow in the coming years.

0 Our target audience predominantly consists of mums and mums-to-be, who are amongst the heaviest users of the internet.
0 They are always looking for advice and information on the internet.

*We currently have 135 email newsletter subscribers pre-launch. We expect this to grow massively once we have been launched for
over a month.*
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2. SOCIAL MEDIA FOOTPRINT
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The Global Magazine for Parents. Real Stories. Real Issues. Real Solutions!
Our Facebook page is a very active platform for advertising all of our new content
in the new magazine. Since our very recent launch, we have already gained 127
likes which is rapidly growing. We expect to see the number rise exponentially
once the magazine has been live for over a month.

We go above and beyond the content of Motherhood Diaries and share links of
related topics we found useful over the net.
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Our Facebook page is a very active platform for advertising all of our new con-
tent in the new magazine. Since our very recent launch, we have already
gained 127 likes which is rapidly growing. We expect to see the number rise
exponentially once the magazine has been live for over a month.

We go above and beyond the content of Motherhood Diaries and share links of
related topics we find useful over the net.

We always publish reviews, posts, and competitions regularly on Facebook.

Our interactive Facebook Group is constantly growing and allows our audience
to share their stories and views online. It serves as a fantastic platform for keep-
ing users updated on everything related to the new Motherhood Diaries maga-
zine.

We already boast 330 members, which we predict will grow rapidly once we
have been live for over a month.

We always publish reviews, posts, and competitions regularly in this group.
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Our Twitter
page already
has 643 follow-
ers, which we
believe will
grow quickly
once we have
been live for
over a month.

We regularly
tweet updates
on the online
magazine, in-
cluding all new
content pub-
lished to the
site.
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We have brought out a dedi-
cated Yahoo! Group for au-
thors and contributors to
collaborate and discuss new
- L think i going 1 b b, Becamentnenr s MMOTNETNOOd Diaries features
@ e T e T e and topics. This will be fully
,: established once the ‘Ask
the Expert’ forum is com-

pleted and finalised.

We run three further Face-
book groups, a Motherhood
Diaries Exercise Group, a
Caesarean Coffee Chat
Group, and a Help Getting
Pregnant Group. These
groups help grow our audi-
ence and keep people indi-
rectly updated with Mother-
hood Diaries’ information.
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We have a dedicated

We are also actively in-
volved in other social net-
working sites and plan to
work on building audiences
and interlinking these social
media sites more closely
with the new online maga-

Motherhood Diaries Global Magazi...
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. ur open group g success
Settings

- e labour & birth, and beyond
g [toneres e birth.
Our Google+ and Pinterest_ . % ono g
sites are new and numbers i
are rising fast. We currently .. e We make full use of the ever
have 183 Google+ followers @ B growing LinkedIn network of
and 66 Pinterest followers. ' R e = experts and regularly inter-

stastic photography! inkeda.co

act with like-minded con-
nections to constantly
evolve the magazine.

We predict these numbers u@
will double, if not triple,
once we have been live and
running for longer than a
month.
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3. ADVERTISING ON MOTHERHOOD DIARIES

At Motherhood Diaries we pride ourselves on our virtual open door policy and our 100% honesty in displaying products
and services that we truly love. Once we create a close relationship with you, we intend to preserve that relationship
and go above and beyond what is expected of us. We love what we do and we keep our reader’s interests in mind.

If we love a product or service, we shout it from the rooftops, and we keep on shouting!

Here are some ways to advertise your product, service or brand.

3A.Banner/Email Newsletter Advertising

3B. Product Reviews and Competitions/Giveaways
3C. The Motherhood Diaries Shop
3D. Sponsored Posts/Advertorials/Image and Text Links
3E. Ask the Expert Section
3F. Other Ways to Contribute (including Guest Posting)
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3A.Banner/Email Newsletter Advertising (coming soon!)
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(See Rate Card for prices and policies)
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AdD - Available as Home
page widget and/or
permanent sidebar widget

Size: 300 x 250 (See Rate
Card for prices and
policies)

www.motherhooddiaries.com

20% discount

Ad F - Available as Home
page widget and/ or
permanent sidebar
widget

Size: 300 x 250 (See Rate
Card for prices and
policies)

R
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3B. Product Reviews and Competitions/  3C. MD Shop (Coming soon!)
Giveaways

Product Reviews

0 Motherhood Diaries is always
keen to review any products related
to pregnancy and parenting.

Organix

0 Please note that it is against
Motherhood Diaries’ policy to pay
for any review—this is to ensure

\ that all reviews are kept fair and
jl impartial.

0 Please ensure there is an additional product to host a giveaway/
competition on the site.

0 Reviews will always be totally honest. We will always contact you
first, if we feel that the review will be negative.

0 We will automatically assume that we can keep the product re-
viewed.

Competitions/Giveaways

0 If you are interested in running a competition/giveaway on Moth-
erhood Diaries, do get in touch to discuss and agree the relevant
terms and conditions.

0 You can fill in the form provided at http://
www.motherhooddiaries.com/contact-us or email re-
view@motherhooddiaries.com for more information.

O Please also note that Motherhood Diaries is based in the UK.
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3D. Sponsored Posts/Advertorials/Image and Text Links

What can Motherhood Diaries do for sponsors?

0 Motherhood Diaries can write sponsored posts, articles and advertorials to promote/advertise your business, service organisation.

0 The topic needs to be relevant to the content of Motherhood Diaries, i.e. Preconception, Pregnancy, Labour & Birth, and Parenting.

0 Each post will be marked with either a ‘Sponsored Post’, or ‘Advertorial’ badge, as appropriate.

0 You are welcome to provide your own content, provided it meets the guidelines listed out below.

O Your post will be advertised in our bi-weekly email newsletter and all the affiliate social media networking sites, i.e. Facebook, Twitter, Google+,
Pinterest, and LinkedIn. We will sing your praises!

0 Posts will also be shared in blogging communities such as Britmums and Tots100

0 Motherhood Diaries can also offer to write for your business’ website

0 If you require more than one article/post/advertorial, or are looking to create a long term working relationship, please email adver-
tise@motherhooddiaries.com with your requirements and to discuss discounts.

Guidelines

0 Anchor links to your website are allowed, but Motherhood Diaries will not sell links that manipulate search engine rankings.

O All links will be rendered as “no-follow” links as per Google’s policies. This is to preserve the integrity of the internet.

O Your post will remain on the website indefinitely, allowing substantial returns over the life of the post as Motherhood Diaries’ page rank and authori-
ty increase.

0 You are welcome to contact Motherhood Diaries to update the content of your post, but Motherhood Diaries retains the right to make changes to
your post to better suit the tone of the site. If significant changes are required, you will be contacted directly.

0 All posts must be paid upfront, either via PayPal or by BACS. Contact advertise@motherhooddiaries.com for more information on how to pay.

For more information on pricing and payment, contact Leyla Preston, advertise@motherhooddiaries.com / 07557 918 568.
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3E. Ask the Expert Section

0 Motherhood Diaries is
bringing out an all new forum
for readers to freely ask and
answer questions to all things
related to pregnancy and par-
enting.

0 The community built

_ within this forum will aim to
support other parents on less-
er known topical issues, as
well as the well-known prob-

~ lems faced during pregnancy,

childbirth and parenthood.

A panel of experts will be on hand to answer any factual/medical
based questions.

All experts will have their own profile page where they are freely
able to advertise their own services in return for their contribu-
tion to the ‘Ask the Expert’ section.

Each expert will need to register on Motherhood Diaries, in order
to access the forum. Please visit Motherhood Diaries’ registration
page to register your interest or email

ask@motherhooddiaries.com for more information on registering.

Subscribe to Motherhood Diaries to receive updates on when the
new ‘Ask the Expert’ section will be implemented. Visit http://
preview.tinyurl.com/bquqgykd for more information.

If you’d like to apply to become an expert, please visit http://
www.motherhooddiaries.com/contact-us and fill out the form

provided or email ask@motherhooddiaries.com to discuss your
application and role as an expert.
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3F. Other Ways to Contribute (including Guest

. There are many other ways
to contribute to Motherhood
Diaries and we welcome
your contribution, and thank
you in advance!

. Motherhood Diaries will not
be what it is without your
invaluable personal ac-
counts, so send away any- |
thing you feel would be relevant and worth sharing with the par-
enting world.

. All contributors will be automatically registered to Motherhood
Diaries and will have their own personal profile page.

. Motherhood Diaries welcomes:

Birth Stories / Articles that are not advertorials/sponsored posts, i.e. no
text links / Questions and answers for the ‘Ask the Expert’ Section /
Guest posts

. Please visit http://www.motherhooddiaries.com/contact-us or
email contribute@motherhooddiaries.com for more information
on how to contribute.

. N.B—When submitting your piece, please do not forget to provide
the following to us for your profile page:

. A website you’d like to include in your profile, i.e. a personal website

. Any social networking sites that you are affiliated to, i.e. your AIM, Ya-
hoo IM, Jabber/Google Talk, Google+, Twitter handle

. A little bio about you

. An image for your profile picture

www.motherhooddiaries.com Updated: May 2013
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4. Policies

Ad Policy

Motherhood Diaries strives to provide its community of readers with information we believe to be relevant and
important to their needs. The purpose of this policy is to explain the types of advertising we feature on our site
and the rules we follow with respect to advertising. This policy will help you recognise the difference between
advertising and independent, editorial content on our site.

Motherhood Diaries makes a concerted effort to distinguish sponsored offers and advertisements from editorial
content where applicable. Motherhood Diaries will label this material with a “Sponsored post” or “Advertorial”
badge where appropriate.

While Motherhood Diaries is financed by advertising and sponsorships, it has established the following guidelines
for the acceptance and placement of advertisements on its website.

1.

© Motherhood Diaries

The placement of an advertisement on the Motherhood Diaries website will, under no circumstances,
be considered an endorsement for the product being advertised or of the sponsor of the advertise-
ment. The sponsor is defined as the company that manufactures.

Motherhood Diaries reserves the right to determine the placement of advertisements on its website.

Motherhood Diaries maintains a clear separation between advertisements and editorial content. In
order to maintain this separations, all advertisements will be clearly marked as such.

The sponsor of the advertisements has ultimate authority, control, review and approval of the adver-
tisement. The sponsor of the advertisements is responsible for compliance will all applicable laws and
regulations. Motherhood Diaries will not necessarily monitor compliance with such laws and regula-
tions, however, Motherhood Diaries reserves the right to review any advertisement for compliance.
Motherhood Diaries may remove any advertisements that it considers to be out of compliance with
applicable laws and regulations.

Motherhood Diaries will not permit advertising for illegal products. Advertising must not contain fraud-
ulent, deceptive or offensive material that misrepresents or ridicules people on the basis of age, race,
colour, religion, sex or physical handicap.

Motherhood Diaries must approve all advertisements before they can go live.

Motherhood Diaries reserves the right to reject any advertisement that it considers to be inappropriate
or out of compliance with applicable laws and regulations.

Motherhood Diaries has the sole authority to interpret and enforce these guidelines any may change
them at any time by issuing a revised set of guidelines.

There is currently no refund or returns policy in place for advertisements. Once you enter into a con-
tract for the specified time, you are bound by that term

Advertising space can be bought in 1 month, 3 months, 6 months and 1 year slots.
You will be provided with a monthly report on impressions

Accepted files—300—350dpi required setting

Hi-res PDF, EPS, INDD, TIFF, JPEG (100%)

Email advertise@motherhooddiaries.com for any queries on this policy and buying advertising space
with Motherhood Diaries.

Review/Giveaway Policy

1.
2.

www.motherhooddiaries.com

Product reviews will only be done when a sample is provided.

Product reviews will only be done when a second product is available to giveaway to Moth-
erhood Diaries’ readers.

Samples will not be returned.

Negative reviews will not be posted.
All products will be reviewed.
All opinions will be Motherhood Diaries’ own honest appraisal of a product or service.

Should you wish to provide specific links in the review or giveaway to be held at a certain
time, of if you would like to sponsor an entire post, Motherhood Diaries will consider this
for a fee (please see page 10 for more information on prices for sponsored posts and ad-
vertorials).

All product reviews will be labelled with a ‘Product Review’ badge.

Thank you—get in touch!

www.motherhooddiaries.com

To contact the Editor, Leyla Preston—Leyla@motherhooddiaries.com

For general enquiries—info@motherhooddiaries.com

To subscribe to Motherhood Diaries’ updates-

subscribe@motherhooddiaries.com

For advertising enquiries—advertise@motherhooddiaries.com

To apply to become an expert for the Ask the Expert section—
ask@motherhooddiaries.com

To contribute your post—contribute@motherhooddiaries.com

To submit a product for review or submit your review-

review@motherhooddiaries.com
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